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MY FAVOURITE HOME MATTEO THUN

mmuhmwﬁﬁm A

in the city too?

of the city and yet 1 also enjoy

nature and the countryside. Ideally, 1 ;  the

like to have both aspects balanced. I | houses have a place where I can faauugoithulmthnmtym- &

am neither a city person nor a retreat, a so-called “white box™ munhysiﬂamnﬂﬁ.[t’s“thi’"slm

country person but am able to live without pictures, just a table, chair, for my homes. They are all

everywhere and feel most at home paper, pencils and wonderful views. In mmpmalrdiﬂamnthmmthaym

when 1 can balance the two. 1 feel at | Saint Moritz what I se¢ from the lndﬂm-mtphm

ease in a traditional setting or a mwmmmmsanﬂmn..tir-h% i

modern one. [ grew up in the church, In Capri it's the Faraglioni u-'hh&huhl.llmﬂllw.l

continually changing Italian-Austrian | rocks in the middle of the sea. The w“uﬂmmwm

world of south Tyrol and have first is the Engadin valley's landmark. | you a minimalist?

always loved to travel. This has Thamndkcapﬁ'shndmkm Emmmmmmywh"ﬂ

greatly influenced my personal mm-_ump!lrmc minimal you are right if you mean’

perspective and career. i that the design is quintessential -
‘I’mmmﬂm pared down to the essential - tntmr

You go away at weekends. winning hotels. Do you apply the work is far from being without

Leaving Milan and going to Saint same design philosophy to your mmm:mtbamﬂm

Moritz is like taking a big breath of own home? movement of minimalism

pure oxygen. It instantly makes me 1 am always driven by the gemsus loci | followed a “less is a bore” rather than
—th.amﬂ]ﬂfthaplam.'ﬂmdmim 'lmhmm"mmwﬁi |

want to go skiing and zoom down the
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and Gaetano Pesce, Em'.htlmmm
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no wardrobes — j‘mtﬂlndhmprs
because wardrobes destroy the

“proportions of a room. ﬁndapen-ph.u

hathrooma are part of & room’s life,
The best conversations

between
partners take place when they are

classics like Charles and Ray Eames
chairs or vintage things found in the
flea market - popular, simple and just

beautiful. T like a good mix of glamour,

simplicity and handierafts and even
i R T

S0me highlights. Harmony
often results out of contrasts.

What about your hotel projects?
Surely you include your own product
designs there?

My approach to hespitality projects is
geared towards a good interaction
between architectural and design
thinking. I think more about the
needs of the consumer than about
formal conventions and more about
functionality than symbolism. For
example, many of our bathroom

-mudmtammadlnhmhurwem

neglect sensuality, Materials, such as
untreated wood or stone, with tactile
gualities that encourage us to touch
and feel, and indirect lighting all help
to create a cocooning atmosphers.

Tell me about your next projects.
I am very excited about two new
hotels - in Davos and Zermatt in the

re-designing my
agenda from a 12-hour day to a
10-hour day then 1 do entertain at
home.

alla Milanese better than anyone else
1 know.

Do you have a dream home?

A wooden treehouse on the top of the
south Tyrolean mountaine with a
fantastic view of the valleys around.

Nicole Swengley

More My Fovourite Home articles at
it fr. comm housedt home



